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Brand Colours

Our brand is underpinned with a colour palette designed to be bold, modern
and distinctive. To help achieve greater brand recognition it is important that

our colour palette is applied consistently.

Different combinations of colour can dramatically change the tone and
appearance of a document so it is important to consider how they work

together.

HARVEST GOLD

MUSTARD BROWN

METALLIC GOLD




30 YEARS
OF PASSION

Holding ourselves to a higher standard
of authenticity since 1994.
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POGRAPH

Tokyo Geisha Raleway
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Tokyo Geisha

Raleway

Light
Regular
Medium
Bold
Heavy

Alternative Font
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Twitter Instagram

Facebook

. . SEN RESTAURANT Sag Harbor, NY

Tyrography

Typography is the art and technique of
arranging type to make written language
legible, readable and appealing when dis-
played.

The arrangement of type involves selecting typefac-
es, point sizes, line lengths, line-spacing (leading), and
letter-spacing (tracking), as well as adjusting the space
between pairs of letters (kerning)
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SEN RESTAURANT

Brand
Logo

Our logo is an important asset
to our organisation and should
serve as a foundation for all

visual communications.

The identity can only make
a positive impact if used
consistently and correctly
throughout all brand

communications.

To maintain a strong brand
image it is important that

the logo is always applied

consistently wherever it appears.

It should never be manipulated
or distorted. Its colour, position
and size are all specified within

this document.

The Logo can be used in black
on light backgrounds, or white
on dark backgrounds, or in

contrasting brand colours.

LOGO HARVEST GOLD

LOGO METALLIC GOLD

LOGO BLACK
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SEN RESTAURANT

Alternative
Logo

Our logo is an important asset
to our organisation and should
serve as a foundation for all

visual communications.

The identity can only make
a positive impact if used
consistently and correctly
throughout all brand

communications.

To maintain a strong brand
image it is important that
the logo is always applied

consistently wherever it appears.

It should never be manipulated
or distorted. Its colour, position
and size are all specified within

this document.

The Logo can be used in black
on light backgrounds, or white
on dark backgrounds, or in

contrasting brand colours.

3p0years

SEN 30 YEARS LOGO HARVEST GOLD

CATERED
AFFAIRS

SEN CATERED AFFAIRS LOGO

30years

SEN 30 YEARS LOGO HARVEST GOLD

SEN CATERED AFFAIRS LOGO
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